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ABSTRACT 



«w Consumer education can be defined as "a study of 



intelligent and effective methods of buying and using goods and 
services, competent money management, and the relationship of the 
consumer to the economy, the workplace, and the home." An important 
role of government is providing the individual with information so 
that the individual can exercise the option of choice provided by our 
system of government. On the Federal level, consumer education cuts 
across all departmental and agency lines. As a result of the 
Education Act of 1972, the Federal Government became' involved in 
consumer education. Most junior and senior high schools *today offer 
some courses in consumer, economics as part of the home economics 
program or as part of marketing education, business education, or 
social studies. However, these programs are funded by a much larger 
percentage of state and local funds than Federal funds. The challenge 
today is to get consumer information to the people who need it the 
most, including those who are disadvantaged or illiterate. Efforts 
should be made to use television outreach programs, newspapers, and 
basic education courses as vehicles to bring consumer education to a 
larger proportion of the population, especially to those who need it 
the. most. Officials at the national level encourage activities to 
support strong private and voluntary activity and partnerships for 
consumer education. (KC) 
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It is a pleasure for me to address the Forum as we kick 
off National Consumers' Week '85. I particularly want 
to thank Virginia Knauer for giving me this opportunity 
TO share some of my thoughts on consumer education from 

THE GOVERNMENT PERSPECTIVE AND T\0 THANK HER FOR HER 
EXEMPLARY LEADERSHIP THROUGH THE 1 YEARS- THIS IS A MOST 

\ 

timely topic, which, in fact, delates directly to 
President Reagan's economic goals. As you know, 
continued economic rev i t i l i zat i on and strengthening 
this nation's capacity to become more productive and 
competitive are of paramount importance jo- this 
Administration. I believe consumer education has a 

SIGNIFICANT ROLE TO PLAY HERE S I NCE ECONOM I C VITALITY 

* 0 

IS TIED TO A HIGHLY SKILLED AND MOTIVATED WORK FORCE 
AND TO INDIVIDUALS AND FAMILIES WHO KNOW HOW TO USE 

THEIR RESOURCES WISELY AND EFFECTIVELY- 

c 

AS AN EDUCATOR, 1 MUST DEAL FIRST WITH THE QUESTION OF 
DEFINITION. JUST WHAT IS CONSUMER EDUCATION? THERE 
ARE AS MANY DEFINITIONS OF CONSUMER EDUCATION AS THERE 
ARE GROUPS HAVING AN INTEREST IN IT. . It -IS KNOWN BY 
MANY DESIGNATIONS: 

- PERSONAL FINANCE 

1 

" PERSONAL ECONOMICS 



< 



- MONEY MANAGEMENT 



' MANAGEMENT OF RESOURCES 



AND-.THERE ARE, OF COURSE, OTHERS, ALL OF WHICH ARE 
CLOSELY RELATED, IF NOT THE SAtfE- FOR MY PURPOSE HERE. 

1 will use the definition from the dictionary of 
Education: 



Consumer Education is a study of intelligent and 
nEFFECTIVE methods of buying and using goods and 

SERVICES, COMPETENT MONEY MANAGEMENT AND THE 

RELATIONSHIP OF THE CONSUMER TO' .THE ,EC.QNOMY, THE 

/ " : " . r -, 

WORKPLACE ANI) THE HOME*"" " •' ' ! 

ON A BROADER LEVEL I SEE CONSUMER EDUCATION AS 
INCORPORATING T-WO BASIC CONCE.PTS - THE "CONSUMER" WHO 
IS THE INDIVIDUAL AND "EDUCATION" WHICH IS EDUCATION IN 
ITS PUREST FORM, THAT IS "INFORMATION." 
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AN IMPORTANT ROLE OF GOVERNMENT IS PROVIDING THE 
INDIVIDUAL WITH INFORMATION SO THAT THE INDIVIDUAL CAN 
EXERCISE THE OPTION OF CHOICE PROVIDED BY OUR SYSTEM OF 
GOVERNMENT.^ PEOPLE WILL THEN KNOW WHAT TO LOOK FOR WHEN 
READING FOOD LABELS, IN LEARNING HOW TO COPE WITH 
MEDICAL COSTS, OR IN ASSESSING THE COST OF OWNING A.ND 
OPERATING AN AUTOMOBILE. 



4 




On the Federal level, consumer education cuts across 
all departmental and agency lines* as an example of 
interagency communications, my-office, in cooperation 
with Terry Scanlon of the Consumer Protection Safety 
Board, is seeking to find channels through which to 
disseminate information on choosing safe toys for 
children. 

The Consumer Information Center of the General Services 
Administration distributes a catalogue of-^ver 200 

PUBLICATIONS ON TOPICS OF INTEREST TO CONSUMERS' The 

publications are written by over 35 participating 
Federal offices, including the Department of Et3ucJatio,n. 

As a result of the Education Act of 1972, the Federal 
government became involved in consumer education* the 
Office of Consumer "Education was responsible for 
making grants to, and contracts with i 

- institutions of higher education; 

- State and local education agencies; and 

- other nonprofit public and private agencies, 
organizations, and institutions* • 



These- grants and contracts were to 

- develop curriculum; 

f 

- disseminate information relating to the 
curriculum; and 

- conduct pr£service and inservice training' 
projects for educational personnel to teach 
consumer education. 

The education consolidation act transferred the program, 
to block grants for funds to £e distributed directly to 
the spates. the^tates now determine how these dollars 
are spent and simply report these expenditures to the 
Office of Elementary and Secondary Education. % Those of 
you who are state advocates, please take note ! 

Today, nearly 75% of the approximately 10 milllion 
youths and adults participating in secondary vocational 
education ar.e receiving some form of consumer education 
as developed and implemented through federally funded 
programs. These programs are presently supported by 
$31« 6 million of Federal funds each year , for school 
years 1982 -1986. Of all junior and senior high 

SCHOOLS, 97% OFFER ONE OR MORE SPECIALIZEDv.CONSUMER 

programs in. home economics courses, and more than 



THREE-FOURTHS OF THE SEN1-OR HIGH SCHOOLS REPORT THAT 

4 

THEY OFFER SOME COURSES* TREAT I N6 CONSUMER EDUCATION IN 
MARKETING EDUCATION, BUSINESS EDUCATION, AND SOCIAL 
STUDIES. 

/ ; 

\he Department 'OF Education's current involvement* in 
consumer education is delineated in the n.ew carl d.. 
Perkins Vocational Education Act of 1984- This act 
provides for financial support foj? consumer and 
homemaker education programs in the states • the 
States, however, determine what "these programs are, 
with the stipulation that at least one third of federal 

V 

FUNDS FOR THIS PURPOSE BE USED FOR PERSONS IN 
ECONOMICALLY DEPRESSED AREAS OR AREAS WITH HIGH RATES 
OF UNEMPLOYMENT TO .ASSIST CONSUMERS TO IMPROVE THEIR 
HOME ENVIRONMENTS AND QUALITY Of LIFE. 

In FY 1982 (1981-82) outlays for consumer and homemaker 
education were! 

Total $559,034,000 

Federal 31,600,000 

State/Local 527,434,000 

'Federal- nonfederal ratio 1 to 16. 6 



t 20 - 25*% GOES TO'CONSUMER EDUCATION FOR 
.CURRICULUM DEVELOPMENT, TEACHER TRAINING, PROGRAM 

improvement, etc* and amounts to 

.Total $111,806,800" . 

>\ \ - 

: 

Federal v 6,320,000 

State/Local 105,486,800 

These statistics show that consumer education is funded 
pr imari ly—by state and local monies- 

Some inheriting highlights of programs funded by past 
and current legislation include: 

- In the past 4 years we estimate that over 70% of 

* 

schools included the relationship of the consumer to - 
the economy in their curriculums- 

- In many States, programs' are designed to reach 

OUT INTO, THE COMMUNITY TO ASSIST OLDER CITIZENS- THESE 
CONSUMER EDUCATION PROGRAMS MAY INCLUDE SETTING UP A 
BOOTH IN A BUSY SHOPPING CENTER OR HOUSING COMPLEX, 
COLLECTING CONSUMER CONCERNS AND QUESTIONS, AND THEN 
ANALYZING THESE CONCERNS AND QUESTIONS IN CLASSES- 
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"Answers an£i suggestions are disseminated to the%ubuc 
via mail or telephone • 

Cm 

- Many communities across the U.S. have developed 

CONSUM&R EDUCATION RESOURCE LIBRARIES WHICH MAY "be 
LOCATED IN A SCHOOL SETTING, A P.UBLIC HOUSING UNIT,, OR 
A MOBILE INSTRUCTIONAL LABORATORY *TO WHICH TEACHERS, 
YOUTH AND ADULT& ALL HAVE ACCESS- ALSO, SOME STATES . 
•HAVE ESTABLISHED STATEWIDE RESOURCE CENTERS FOR 

consumer education services- 

- In Oregon, Portland Community College offered 

i 

EXTENSION COURSES IN CONSUMER EDUCATION AND LIFE 

4 

SKILLS TO FAMILIES IN RURAL FARMING COMMUNITIES, 

ISOLATED MOUNTAIN TOWNS, AND .50 MIGRANT LABOR CAMPS,- 

Participants learned how to" use money wisely, use 

ENERGY EFFICIENTLY, USE FOOD STAMPS EFFECTIVELY, READ 

f * 

AND UNDERSTAND CONTRACTS, AND APPLY FOR JOBS IN 

JLLEJEJEJIE NT—WAYS.- " e 

# 

The Office of Vocational and Adult Education is 

PROUD OF THESE ACCOMPLISHMENTS, BUT AS YOU KNOW, THE 

ISSUES OF CONSUMER EDUCATION ARE MUCH BROADER. CONSUMER 

EDUCATION SHOULD ALSO BE INCORPORATED EQUAL.LY INTO 

ACADEMIC AND VOCATIONAL COURSES, INTO BUSINESS AND 

AGRICULTURE, AS WELL AS SOCIAL STUDIES AND MATH- 

% 



• 


m 




• • 








In terms, of education/ the Federal government's rolehs * " 


• 




certainly not to .mandate what will be taught .in . 


T 




• CONSUMER EDUCAXXON> BUT tO SERVE IN A- CATALYTIC ROLE ■ TO 






HEIGHTEN AWARENESS, TO IDENTIFY EXEMPLARY PROGRAMS/ TO 






* 

GATHER DATA, AND TO DISSEMINATE INFORMATION SO THAT 

• » a 




- 


States and local entities can serve the specific needs 






of thefr populations. The" Federal government'is the 


— 




junior partner: ONLY Z% of funding for vocational 


• 




. education comes from the 'Federal government., whereas - 

j 






92% comes from State and local sources- •' / 

* 




- 


We need an informed public*, ~Yet, the major challenge 

t 






FACING CONSUMER EDUCATION IS GETTING THE NECESSARY 

* * 4 






INFORMATION TO THE POPULATIONS WHO NEED IT* SlNCE,WE 






* • 

MUST BRING THE INFORMATION TO THE. GRASSROOTS, LEVE,L, THE 






State and local governments can and should play ,a very 






key role. The agencies WHO serve the largest portion 






OF-THE"PUBLIC NEED TO IDENTIFY EFFECTIVE METHODS OF 

• 






COMMUNICATING WITH THE P-OPULAT I ONS ' THEY SERVE* THE 






AGENCIES MUST EXAMINE THE NEEDS ,AND CREATE AN 






APPROPRIATE SYSTEM TO CONVEY THE INFORMATION* THIS IS 






A CHALLENGE OF COMMUNICATION. *V 


t 




'J MENTIONED THE HELPFUL PUBLICATIONS AVAILABLE THROUGH 






the Consumer Information Center. But consider these 






questions: How are the brochures disseminated? Do 






PEOPLE WHO NEED THE INFORMATION RECEIVE THEM? Do THEY 


. 0 




■« « 

9. 




, ERJC 


10 . • ' 

% 





ERIC 



READ THEM OR CAN THEY READ THEM? IF WE PUBLISH A* L 1ST 

% ' 
OF AVAILABLE BROCHURES, WILL -THEY BE ORDERED? Is THE * ■ 

"COST A PROBLEM? If. WE HAVE FOREIGN-BORN LIMITED s v « 

English speaking populations in a particular State or*^/ 
city, dp'we provide consumer information in their 
native languages? very often the individuals who need 
the information are not aware that it exists atfd do not 
seek the assistance available to them* 

These questions need to be examined from a realistic 

STANDPOINT* LetJs'aLSO THINK'ABOUT USING NEWSPAPERS 

i * ( 

A'S A METHOD OF CONVEYI N"G INFORMATION* WHO READS 

NEWSPAPERS? IF THEY ARE READ, WHAT CONTENT IS SELECTED . 

* • 
FOR READING? ^ND HOW MANY FUNCTIONAL ILLITERATES ARE 

THERE WHO CANNOT COMPREHEND AT ALL? V 

I 

One entity which tjouches a large segment of the 

* 

POPULATION IS. THE PUBLIC ^SCHOOL* MANY SCHOOLS. OFFER 
COURSES IN CONSUMER EDUCATION* HOWEVER, WITH A SHIFT IN 
EMPHASIS TO THE "BASICS* IN EDUCATION, ALONG WITH 
B0D6ET CUTS, THESE COURSES ARE BE* I NG SCRUTINIZED VERY 
CAREFULLY I PROPOSE THAT TEACHING UNITS ON CONSUMER 
EDUCATION IN ALL COURSES IS A VERY VIABLE OPTION* THE 
EXISTING COURSE CONTENT CAN EASILY BE ADJUSTED TO» 
INCLUDE PERTINENT INFORMATION FOR CONSUMER USE* ONE 
COMMON ACTIVITY NOW USED IN SOME SCHOOLS IS THE USE OF 
NEWSPAPERS AS A TEACHING TOOL*' THE PURPOSE OF THIS 

• 10 II . 



. ACTIVITY CAN BE TWOFOLD. t)NE,*TO ENCOURAGE BRQAD'ER 

' - i- * ' " ' • - 

USE OF -THE NEWSPAPER AND DEVELOP A BETTER UNDERSTANDING 

OF THE IM&OfRTANCE OF READING IT, AND THE SECOND", TO *" 

IMPROVE READING SKILLS- AT, T^E SAMEf TIME, WE CAN- 

^ PROMOTE- .CONSUMER INFORMATION FOUND. IN NEWSPAPERS WHILE 

ACCOMPLISH'ING'THE OTHER TWO PURPOSES. WtHEMAT^CS 

COURSES CAN EMPHASIZE CONSUMER MATH I.N "cALCULAT I NG 

COS^S OF VARIOUS PRODUCTS. VIRTUALLY ALL E-DUCATI ONAL 

J. . - > 

PROGRAMS CAN OFFER SOME FORM OF CONSUMER INFORMATION.- 



Again, I propose that it is not the responsibility of 

ANY ONE SINGLE GROUP TO EDUCATE CONSUMERS, BUT RATHER A 
COMBINER RESPONSIBILITY OF ALL PUBL I C AGE'NCI ES » A 
VIABLE METHOD FOfc COMMUNICATING WITH THE PUBLIC COULD 
BE THROUGH PARTNERSHIPS AMONG BUSINESS, INDUSTRY, v.." 
LABOR, AND EDUCATION. AS YOU KNOW, PRESIDENT REAGAN HAS. 

emphasized partnerships with the private 'sector. 
Agencies can identify networks or groups in their 

* ***** 

RESPECTIVE LOCATIONS AND OFFER ASSISTANCE IN PROVIDING 

information to their memberships- i nter"agenc'y 
agreements could be made to provide an exchange of 
consumer information. 

Since television has become such an important medium, 
government at all levels should better utilize' 
educational tv, vij)eo tapes, information vans and 
public service announcements to convey- our message. 
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Consumer education is a- unique discipline. Consumer 
education requhres critical thinking-" although it is 
ot a new .concept, today it is an extremely important' 
educational activity! you as advocates have been 
working on developing this. k'lnd of, educate on. , for, many 
years, and you wi ll' cont'inut* tb^o* so,- -regardless of 

what Federal, State, or local government does. 

\ 

\ 

\ 

We ,at the nat-ional level encourage your activities; we 
support strong private and voluntary activity and 
partnerships' for consumer education* our society is 
most conceded with. the rights of the individual, and 
we c bel i eve that through education, each individual is 
better prepared to take responsibility for his or her 
•well-being. this is more apt to happen with a solid 
foundation in, consumer education ' 
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